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Current status of marketing, constraints and farmer's share in
consumer price of guava in Kaushambi district of Uttar Pradesh

 BALWANT KUMAR SINGH, S.K. SINGH AND SANTOSH KUMAR

Present study was carried out (n=120) to find out the various channels involved in the marketing of guava fruits and to study the
constraints encountered by the guava farmer of Kaushambi district of Uttar Pradesh.  The average family size of guava farmers was 5.25
with average male and female 2.8 and 2.44, respectively. Average literacy rate among the famers families was 43.49.However, 30.42  per
cent male and 26.08 per cent female were illiterate. There were seven different types of marketing channels which were involved in guava
marketing. Out of seven marketing channels involved in guava marketing, first channel was found to be efficient and the remaining were less
efficient in farmer’s share in consumer price. Farmers faced several constraints related to marketing, storage and financial problems. High
involvement of middleman’s is hampering the profitability of guava farmers. Guava farmers are facing several constraints related to
marketing, storage and finance. Hence, to improve the productivity of guava farm and guava farmers, the constraints and problems should
be resolved at priority basis. Therefore, policy makers and administrators have to take initiative to provide efficient services to benefit the
producers.

KEY WORDS : Guava, Marketing channel, Profit

How to cite this paper : Singh, Balwant Kumar, Singh, S.K. and Kumar Santosh (2013). Current status of marketing, constraints and farmer's share in consumer
price of guava in Kaushambi district of Uttar Pradesh. Internat. J. Com. & Bus. Manage, 6(2) : 364-367.

ABSTRACT

Correspondence to:
SANTOSH KUMAR, Krishi Vigyan Kendra (NRC on Yak), Momong,
LOHIT (ARUNACHAL PRADESH) INDIA
Email: sashima1980@gmail.com

Authors’ affiliations:
BALWANT KUMAR SINGH AND S.K. SINGH, Department of Agricultural
Economics, Udai Pratap (Autonomous) Postgraduate College, VARANASI
(U.P.) INDIA

MEMBERS OF THE RESEARCH FORUM

RESEARCH
PAPER

IJCBM
Volume 6 | Issue 2 | October, 2013 | 364-367

International Journal of Commerce and Business Management

Received : 03.08.2013; Revised : 15.10.2013; Accepted : 30.10.2013

Click www.researchjournal.co.in/online/subdetail.html to purchase.


